


 
 

Brett Sports & Entertainment is a Sports Marketing Company that 

specializes in minor league sports.  Brett Sports & Entertainment 

teams are owned by the Brett family, which includes Major League 

Baseball Hall of Famer George Brett and Brett Sports managing 

partner Bobby Brett.   
 

 

 

The Spokane Indians have been in the Spokane community for over 

100 years with 2012 marking the 109th season of professional 

baseball in Spokane. The Indians have won 8 Northwest League 

Championships (16 overall) including three (2003, 2005, 2008) with 

current major league affiliate, the Texas Rangers. 
 

 

 

The Spokane Indians organization provides affordable family 

entertainment for everyone by creating a safe, fun and friendly 

atmosphere while exceeding guest expectations (the WOW Factor). 

  
 

  

George Brett, Baseball Hall of 

Famer 

2010 Catalyst Award Winner 

Clean/Green Organization of the Year 



 

Sergeant Chris Weichman returned home from 

Afghanistan to surprise his wife and daughters between 

innings at a Spokane Indians baseball game on August 

8th, 2011. This story was featured nationally on CNN, 

ABC News and FOX television. 

Spokane Indians fan Leslie Vancil won a brand 

new Ford F-150 truck on Grand Slam Giveaway 

Night, on July 28th, 2011. 

Bob and Michelle Olsen won $10,000 after Spokane Indians 

pitchers struck out 10 batters against the Vancouver 

Canadians on 10Kôs for $10Kôs Night, July 8th, 2011. 

There were many great highlights in 2011.  Here are a  

few that made BIG NEWS: 

  



 
  

For the thirteenth straight year, the Spokane Indians led the Northwest League in attendance with 183,458 total fans 

(4,830 per game) and ranked in the top ten in total attendance for Short Season Single-A-Baseball, solidifying 

Spokane as the premier place to watch baseball in the Northwest. 
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The 2011 Indians season was the second highest attended sporting event in the Inland Northwest. Hereôs a look at 

attendance figures from the past year: 

 
ATTENDANCE IN THE INLAND NORTHWEST  

                                

      Spokane Chiefs Hockey                                                  231,810 

      SPOKANE INDIANS BASEBALL                            183,458 

      Gonzaga Men's & Women's Basketball    155,530 

     Washington State University Football     147,194 

      WSU Menôs & Womenôs Basketball                              135,865 

      Spokane Shock Arena Football                       92,497 

      Tri-City Dust Devils Baseball                                         85,953 

      Yakima Bears Baseball                                                     66,545  

      Eastern Washington University Football   37,459  

      EWU Menôs & Womenôs Basketball    26,682 

 

OTHER ATTENDANCE -  EVENTS OF INTEREST 
 

         Bloomsday 2011 (Participants)                                         56,640 

         Hoopfest 2011 (Participants)                                             27,876 
 

  Reflects total regular season home attendance. 



   

The Spokane Indians have drawn more than 1.8 million fans over 

the past decade.  These fans cover a large demographic range.  At 

Indians games you see families, seniors, young adultsé all looking 

for affordable family entertainment    

             

46%  of fans are women. (MiLB  Avg: 43%) 

  

32%  of adult fans have at least one child at home. 

  

63%  of adult fans have attended college. 

  

74%  of adult fans are home owners. 

  

The average annual household income of Indians fans is $57,622 

while the median household income for the Spokane area is 

$44,694. 

  

The Spokane Indians are the ticket for any advertiser that wants 

to deliver their message to a large segment of the community in a 

fun, family-orientated atmosphere!  

 

 

Household Income Levels 



 
  

The large majority of Indians fans attend one or two games a year.  

Most fans come out to a game using their employerôs season tickets, 

as part of a group, or by purchasing individual game tickets.  

  

17% of Indians fans attend as a part of a group. 

  

18% of Indians fans buy individual  walk-up game tickets at the box 

office. 

  

54% of Indians season tickets are owned by businesses, and almost 

all businesses use their season tickets for customers and employees 

thus insuring a variety of attendees for those season tickets throughout 

the season.        

  

The Spokane Indians are the ticket for any advertiser that wants to 

deliver their message out to a large segment of the community in a 

fun, family-orientated atmosphere! 
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The Spokane Indians not only have a large demographic fan base, 

but also draw from a large geographic area. While the Indians 

attract families primarily from Spokane and Kootenai County, fans 

travel from as far as Western Montana and Southern British 

Columbia to enjoy our family-friendly atmosphere.  

   

79% of Indians fans are from Spokane County 

  

15% of Indians fans are from Kootenai County 

  

5% of Indians fans are from Latah County 

  

2% of Indians fans are from Stevens County 

         

Avista Stadium is the perfect venue to advertise your products and 

services to customers who come from a wide geographic area. 
 



Indians Fans will be Cheering  

for Your Company!  
  

Let's face it, even the best advertising gets lost in the noise these days.  
You can study demographics and media buys until you're blue in the 
face, and your ad may still end up as a small piece in a sea of 
messages. 

  

Consumers want to connect with your company.  They need to feel 
tied to your product emotionally.  These ties bind, and mean long term 
sales for your company.  Create this connection with an Indians 
sponsorship. 

  

The Spokane Indians will utilize the special bond between team and 
fan to help sell your product!   

 



 
  

Indians fans won't miss your advertising by spinning the dial during 

each commercial break, as happens all too often with music radio buys 

in this age of pre-programmed radio selector buttons.  In fact, it has 

been proven with live sports radio, Indians listeners will be committed 

to not only the play-by-play, but also the pre-game and post-game 

shows!  

 

No one punches out of  a sports radio broadcast to avoid the  

commercial breaks 

 

The Spokane Indians radio broadcasts have a limited number of 

advertisers which increases our sponsorsô impact.  As a result, our 

sponsors receive a higher recall level for their commercials than spots 

that run during non-sports radio broadcasts.   

 

Sports Radio is a proven approach to reaching customers. Indians radio 

broadcasts give you and your business frequency, positive community 

exposure, and a competitive advantage.   

  

All 76 home and away Indians games are broadcast live, so your 

message will be aired throughout the summer!   

  

  
  

 

50,000 WATT RADIO STATION!!!  
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primary coverage.  


