Partnership Opportunities
with the
Danville Braves

Daaniliehy




Owned and Operated by the Atlanta Braves (Liberty Media)

Member of the Appalachian League
*Teams in North Carolina, Virginia, West Virginia, and Tennessee

*Won League Titles in 2006 and 2009

*Franchise Alumni include:
Andruw Jones, Rafael Furcal, Adam LaRoche, Adam Wainwright,
Jeff Francouer, Yunel Escobar, Tommy Hanson, Kris Medlen, Elvis
Andrus, Jason Heyward, Craig Kimbrel, Brandon Beachy
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Danville Braves

*Advanced Rookie Affiliate in the Atlanta Braves System
*Gwinnett: Triple-A
*Mississippi: Double-A
*Lynchburg: Advanced-A
*Rome: Single-A
*Danville: Advanced Rookie
*Gulf Coast: Rookie
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LP 325 Fiel

*Hosts up to 100
events annually

*Includes all GWHS home
games, DCC home games,
American Legion Post 325
Games, and 34 Danville
Braves home games.
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Sponsor could receive 7' x 15’ sigh on wall
Remains up for all events at stadium

2012 Partnership Information



|UPCOMING
EVENTS Sponsor could receive

4’ x 4’ Signs under
whiteboard highlighting
League Leaders,
Upcoming Promotions,
or League Standings.
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*Sponsor could receive 4’ x 8
Banner Behind C Section
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*Visible from stadium entrance.
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*3000 Produced Annually

Program Ad Sizes
Inside Front Cover

Full Page Color

Full Page Black & White

Half Page Color
Half Page Black & White
Quarter Page Black & White

1 *Sold throughout the season,
B distributed to sponsors, local

DANVILE BRAVES - 2016 PROkGR'AM |

= 3 waiting rooms.
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Sponsor could receive a panel on 50,000 2012 pocket schedules

Pocket schedules are distributed throughout
Danville and surrounding area
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Ticket Back Advertising

Any Pizza.
Any Size.

,Zza Any Topping(s).
Mf %10 or Less
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Sponsor could receive ad on half of all tickets printed
Used for both individual and season tickets (34,000+)
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y Sponsorship Des2s

*Sponsor could be the Presenting Sponsor of
a Danville Braves home game
*First 500+ Fans would receive a

D-Braves giveaway
*Could also be a larger item which fans
register to win (grill, car, etc.)
*Honorary First Pitch
*Included in game day promotional media
*Cost varies based on date of game and/or
giveaway item
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Promotions & Contests

*Sponsor could be presenting
sponsor of an in-game contest
*In-game promotions sold on a
full- season basis

*High fan interaction

*Best chance for sponsor creativity
*Examples: Dizzy Bat, Mascot
Race, Your own new contest!
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Mondays ¢ ST Dog Monday 7k O

Sponsored by ;
Tuesdays * KRAFT Singles Tuesday Night Tickets: Buy 1 General
Admission Ticket, Get 1 General Admission Ticket Free from KRAFT
Singles with purchase. Bring your package wrapper to a Danville
Braves Baseball Game on Tuesdays for a steal of a deal!
Visit www.kraftsingles.com for more info. Exclusions apply.

Wednesday * Family Night. 4 Tickets, 4 Small Drinks, 4 Hot Dogs,
1 program for $30.00

Thursdays e Thirsty Thursday

Sponsor could be the presenting sponsor of a
weekly season-long promotion

Examples
from the
2011

Season
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Branded Progr:

“Champions Program”
Geared toward youth
and at-risk groups

Hit the Books!
Reading Program

Little League
“Field of Dreams”
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| D-Braves Lose Playoll Bid, 3-2

Thank You For a Great 2010 Season!

& DOVE" MEN+«CARE

Ll | SHE JOE GIRARDI'S
JOURNEY TO COMFORT.

4 DOVE™ MEN+CARE

i ae | SEE JOE GIRARDI'S
. JOURNEY YO COMFORT.
WAIOH THE VIDED »

Since Launch
*157, 293 Unique Visitors

*59,000 Avg. Unique Visitors

During Season
*767,000+ Total Page Views

*(Stats as of 10/1/11)
Banner Ads Available

2012 Partnership Information




Media Opportunities

"

*All 34 home games
broadcast online

*Reaches National Audience
*Advertising spots available
pregame, postgame, in-game
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Season Tickets

*Could be used as
incentives, giveaways,
or recreational use.

*Great way to network
and meet potential
clients

*Ask about Season
Ticket Holder benefits
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Click here to Meet the Front

Office Staff

(434) 797-3792
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http://web.minorleaguebaseball.com/team4/page.jsp?ymd=20100203&content_id=8016126&vkey=team4_t429&fext=.jsp&sid=t429

